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ᵨᵫ2025Ẉ ╟Ἃԃ֪Ṵ

ᾭὯ‎◊: NIQ 25ẉ3-4ῴ ᵩᵬ ᴒ(N=59),ɒứ ѭ ԇᴻ￼ ◊ἮԄẔ ҸӾӚ ᶈᵤҎΆ ιҨ҅ᴨᶈ2025ẉᴨệ῭Ḅў ό[ᶶ ]ɓ

ᵫᵜ ῶ ᾐᾴ іḪӋẕᴦṜַײ ѦѲ צ┼, ῑᵜ●ᾴ–ịѮὗѲ
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ᾭὯ‎◊χχṒṉₒIQԊ ‟ᵙ 2025ẉ ῶᵝⱲљᴔᵬᵝⱲԅרṝῺ ψṒṉₒIQ ᾭὯẓχԅᶂאҦ▓ MAT2505

Ѧᶁ┌ ḽ
ῑᵜ●ַײὓ
ᴨẘ₇ᶇὝ׳

56%
ѧᶂ╦ ΊΎỶỴ
Ҁ῭ᶺ￼ ῶᵝⱲ

εvsԅרᶢ֝53% ζ

◓ῑỨө69%
ѧᶂ╦ ѭ ῶᵝⱲ῭
ῶớҮ⅝

ᴴ῎ҥ62%
ѧᶂ╦ ѭ ῶᵝⱲ
ғᵝῶ ҺҦῲᵝⱲғᵝ

ῑᵜ● ᶬẃ

+4.8% +12.9%

+0.1%-1. 8%

ῑᵜ●ẇᶍҭ
―ḽ₦ᴓᵫᵜ●

ӈ

(MAT2405) (MAT2505)

ᴓᵫᵜ● ᶬẃ

εMAT2505, ԅᶂאҦ▓ ζ

16%
(MAT2405) (MAT2505)
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Ѧᶁ┌ ḽ ῑᵜ● ӠҮῑ εḽᴓ● ẘΉ ε ῑᵜ● ῙᴦṜҮ

77% 50%ᵜ● ᵫᵜ

ѧᶂ╦ ѭᵝⱲᵬᵝӪệᾟ
ҥ῭ ￼Ү⁪

(vs ҍᶿ57%)

60% ᵜ●╠ҭ
ѧᶂ╦ ѭ ῶᵝⱲљᴔᵬ
ᵝⱲ ⅝ ‾Ḅἆ῭Ḅ

(vs ҍᶿ54%)

ѧᶂ╦ ιҤҪỞῗ
ҀҤҪⱦủẊӡү￼ ᵄᵝⱲ

(vs ҍᶿ69%)
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ῑᵜ●Ḅӌᶇᴓᵫᵜ●ѭḿַײṳᶊ ᵿψ

ᵻ ᾜ ṴṔ
їᵂᵜ ῑᵜ●ᶬ ח ῑӌїᵂψ

ᴿֲ₱ᴦṜ
Ḅӌữ ởײַה ῑᵜ●ψ

- Ḣᵱᵬᵝּוғ

- ấ ᾺᶚᵀӐҹӃԋ

- ᴿᵝ Ṵᶋ מ

- ╦ ֫ ∂
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ṬԀד

ץ ↨

Ṳ

ẇ ṇ

║ᴧ↨
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6
ᾭὯ‎◊χṒṉₒIQ ᾭὯẓιMAT2503
Ү⁪Ὕᾭ = ᵝ ῶᵝⱲẈᶎҮ⁪/ԅᵝ ẈᶎҮ⁪*100ψᵝ Ὅχ ᵩ ớׁ80%￼ᵝ

ѧᶂ ῶᵝⱲ￼ᶭ ₩ẪṰј ҈ӉҮ ιҒẦḊỀᵝ ק Ṯầקᴧṝ

ῑᵜ●ᶬ ᵻגח Ầε ᵨᵫ ệםṴṔὝᾇᶬ

1.0 ӈҭ 2.0 ᵜ 3.0 ṭẦ

ҭ―ἷᾎ70-100 ҭ―ἷᾎ>100

ᵜ

ᶬ

ᵜ

₪ χҮ⁪Ὕᾭψ χ ᵩᶭ ψ↔┐ᶽṇχᵝ ԓ ῶᵝⱲ￼ ᵩ ᴉ⅝

ҭ―ἷᾎ<70

ᶭẄχ-22.4%
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ẇ
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/╣

ӌ

ᵖ

≥/ ≥

ῶ∩ ᵝ

ṇץ ≤זּ

ṬԀד

ץ ↨

Ṳ

ẇ ṇ

║ᴧ↨

ץ

ᴌּו

ᵮ

ץ

ѧẪ

Ớ֛♇Ọ

ҍ╖ҽ ᾳ

ץ ץ

‛

֖

ѧẪ

ἴ ᵝ

ᶓ‛

ᴏ

7
ᾭὯ‎◊χṒṉₒIQ ᾭὯẓιMAT2503
Ү⁪Ὕᾭ = ᵝ ῶᵝⱲẈᶎҮ⁪/ԅᵝ ẈᶎҮ⁪*100ψᵝ Ὅχ ᵩ ớׁ80%￼ᵝ

ᶬᶙᵜ ײַ ῑᵜ●ᶬ ⁴ẩṯї ҇ӈҭ εґấḉếᵜ צ ṭẦצᴦṜ

1.0 ӈҭ 2.0 ᵜ 3.0 ṭẦ
ҭ―ἷᾎ70-100

ᶭẄχ26.1%

ҭ―ἷᾎ>100

ᶭẄχ64.9%

ᵜ

ᶬ

ᵜ

₪ χҮ⁪Ὕᾭψ χ ᵩᶭ ψ↔┐ᶽṇχᵝ ԓ ῶᵝⱲ￼ ᵩ ᴉ⅝

ҭ―ἷᾎ<70

ᶭẄχ45.5%

ɒᶽᴅᵝɓ ιҨῳḫữ￼Ү⁪ῳצּ ᴅ￼
ᵬᵝ◑ ╦ ￼ᶢ ∂

ɒᵝ ẸιҮ⁪῭Ҹɓ◑ ╦
Үѣԅ￼ ∂

῭ ғἩ ᵙṪוּ￼֝‰ ι῭Ặ￼ֳᾺ
ᵙ ᴧ ιἔד ᵙώ״ ᵩᵬɒᵝⱲדɓ
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ᾚ ♪ֹ▫ῑᵜ●ᴦṜ
┌ Ệזּ —ײַ
ῥḪᾔטּ

69%
ỶỴ Ὅ Ҁӯẛᵫᵜ

54%
ỶỴѭ ᵬᵝᾟҥ ᶹҮ⁪

ᶽᴆᶋ/ Ṵ ⱶ ỗẙ +136.7%
ῶᵝⱲ ץ

ᶭẄ

ӟ Ῑ
χ90ᶽ

-20.6% 
ᵝ ׁ10ᵝⱲ

ᶭẄ

ӟ Ῑ
Ò90ᶽ

-8.3% 
ᵝ ׁ10ᵝⱲ

ᶭẄ

ӟ Ῑ
Ò7ᶽ 3.5X 

ⱦֺא ҭᾭ
ᶭ Ӥᾭ

VS VS
▫
ֹᵜ

Ѧẩ

-4.3% 
ᵩҭᾭ
ᶭẄ

-12.1% 
ᵩҭᾭ
ᶭẄ

ᾭὯ‎◊χṒṉₒ24-25ᶽᴆᶋ/ Ṵ╦ ╓ḻιṒṉₒIQ ᾭὯẓι⁯ ι
ᶵ├χ Ӡ ӠὟⱢᵝⱲṴᶋҰ ׁ10￼ᵝⱲѮ ᶚ ֮֫ιḾ⅝Ὴ ⅎMAT2503vs.ᴞẉᵃῼ
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Ɏגɏ ε ỘṴṔӖẓ ₱ᵜ

ֲᾚגἹỢ

                   ɇɇẆ Ṇ
ῶᵝⱲ ḾṴᶋ￼ֳᾺ ҅ᴙדι

ᵩᵬԄṕׁ ӗẔ ҨᾟὙד

ḾẔᵝ ṵṕᵙᴧṝ

ᴬ /ג ἹỢ

             ɇɇṫӿג&
ᵝ ῶᵝⱲᴧṝḾ ᴭ ẙӘ ι

Ḿ ᵩᵬӗẔ / ԋ ὠἇ״

ῑᵜ● ○ᴬᵕᴄ εḽӖẓ Ғᵜἵ ֲᾚגὝ֦Ή ₱
ᵩ Ұ ᴉ⅝ | MAT2503vs.ᴞẉᵃῼ

60% 

Ҷ ⱶ Һ

ṍ / Ẃ Ҁᾚᵜ
   

ֳᾺ ớ( וּ ) ӈ
24.2%

82.3%
75.8%

17.7%

ῶᵝⱲ ᵝ ᾯӌ

ᴝᵖ

ᴝᵖ

ῶᵝⱲ ᴜᵕ

ⱭᴧṝᶽẄ ᵅ

҈ᵝ ᾯӌ

ῑᵜ● ỘԃṔεᴓ●ᶹ ♥←Ѭᵜ ṽΎᴾẩֲᾚ

פ
Ẻ ֳᾺ
ᴊѸ⅝ɓῴ ɓ
ѧ ץ

פ
ῥᾔֳᾺ
︣҆ḒᵝⱲ῁
їᴵᶤ ץ

+ᶞש
ḦֳᾺ

ᴵ⅝Ԁתᶟֳ
Ὰᴭᵖ

ᴓᵫ
ᵃֳᾺ

ᴵѸ҆X ṡ
ᵮ

ῑᵜ●ṫӿג& ᴬᵫᵜṽחᶬ
MAT2503vs.ᴞẉᵃῼ

ᵨᵫԃṔ ᴬᵫᵜ▄ᶇἹỢ

љѝ
-ᵝ њў ד
- ᵝ ד

Ӗẓ

- ֧ᴭ
-ӗẔ ⱶ╙

ᴜҒᶉ
Ἀὔ
- Ἣί
-ғᶊ

Ԋגּ
ᾅ
-ᾤ ᴪ῭
-₅‬/₅

+20.1%  
ᵩ ᶭẄ

63.5%

ᴭᴉ⅝

PI=99ῶᵝⱲṬԀד ῶᵝⱲ

+35.6%  
ᵩ ᶭẄ

72.0%

ᴭᴉ⅝

PI=148
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ῑᵜ●Ḅӌᶇᴓᵫᵜ●ѭḿַײṳᶊ ᵿψ

ᵻ ᾜ ṴṔ
їᵂᵜ ῑᵜ●ᶬ ח ῑӌїᵂψ

ᴿֲ₱ᴦṜ
Ḅӌữ ởײַה ῑᵜ●ψ

- Ḣᵱᵬᵝּוғ

- ấ ᾺᶚᵀӐҹӃԋ

- ᴿᵝ Ṵᶋ מ

- ╦ ֫ ∂
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ᵨᵫữ ῑᵜ●ַײԊ σҧᵜ●Ấ Ѭָא εḡᵰ–ị ג

ᵨᵫᵜ●גẤ

σ ֶᶹ ֶσᴛֶ

ғᵝ ᴧ ӗẔ Ḣᵱ ғᵝᴧṵ

ᵝ

Ṟớ ᴧ

Ү⁪ḧӈ

ץ

ש ᴔᵬ

ᴔᵬ

ғ ί

ỗט Ҧ

᷊

￼

і

ї

ℓ ℓ ҇ ℓ ѕ

ᾭὯ‎◊χ⁯ ιњḲ
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ṑṈ‹IQẀט ᵨᵫ ▐ ₱εֹ ῑᵜ●ṳᶊ

ṑṈ‹IQ
֗ᾛ’

Ẫ₩ᶒק￼ᾭὯ֫‘ᵙ ₩ᶚιѭḭἋώӗ῭ԅ ￼Ṵᶋᵙ╦ ╓ḻιדי ᵩᵬ ᶈ ῶᵝⱲ

ώӗԅר Ḑᾭ
Ὧ ╜ιḧֺ
֫ ẙ‰ ι
Ṵ Ἃזּ

ᶲ ᵅ￼ᵬў
ᵙṴᶋ מ

ᵫѝ῀ᾼ

┌ ӓⱴ
Ѽ ᵘ ẘ
כֿ

љҷᶺ ўњḲ
Ԋᵃή ḣ
╝ᵙ ᵩṴᶋᾺ
ỗιᾉấᵬט
╙ ҲўᵀӐẈ
ᴶιדיҲўẔ
ḾṴᶋᾺᴪק

ḧזּ ‬љḧ
ớ ᵀ￼ΆẪι
ֺ֧ ‰Қ ￼
ḫᴦ ιḧֺ

᷿ᵀ ￼ Ṵᶋק
╜Ὕ‰

Ὁ ‟
╦ ᾭὯι ᵀ
ᴗᴷ ᵩᾭὯấ
₩ᶚιѭᾺᵝḧҮ
ᵙғᵝ ᵀҸ֘ק
ώӗᾭὯᾟὙ

ώӗᴿ ҉
 ⱱᵙᴅ ⱱ
ҭἆῸחẁי

ḭἋ ḣ ᵙ
ỉ ת

ᶢ҈ᴿ
ḫ￼ט╗
Ꞌιḧӈўח
ᶭ ￼⁄Ọ
ᵼט ιѭἮ
ᾣ קҸ￼צּ
ΆᵇώӗᾭὯ
ᾟ

ᵀ╦ ᴦ
ᵙṴᶋ ֮ι
ҨṒṉₒ꜠ῶ

╜₩ᶚι
╜ᾺᵝіṴ￼

יιẁא
ᾺᵝἮ ᵻἵ┌ ח

/ ◓
֗ ề

⁞ὯḭἋ ∂ι
NIQ NEXTַּז
Ṱῶ￼њḲ
ẓιώӗ♄╗￼
ḧֺקӗẔ і
ї▫јᵃ₩ᶒ￼
ᵛ

╜AIỵḥזַּ
ṪԏιḾᾺᵝᵙ
ᵝא Ҹ
ḭἋồיιẁק
ᴧא ☺Ὰᵝι

ᴧἄ ι
ώ״іᾺᾦꞌ

NIQ כֿ
ᾎὊ┼ẘ
∕ ἒᵒ

ώӗԅ ￼╦ ᵝ
Ṵᶋ ╜ᾭὯᵙ▄
Ԅ╓ḻἵᵓιѭҲ
ўἇּצ ֮ώӗẶ
ῶד￼ ў╓ḻᾟ

ᵜ●

ᵝᵝⱲḧӈ ᴅᵝ Ὅ ẖ ֯ ֮ ROI ӂ Ầὂ ᵩ▓ӗẔ ╜

ẕԒṴṔ ꜝ ᵨҒᵜֿכᴦ

1

▄Ԅ ╦
ӵנּ ⱶӭḄ
ᵙט ι ש֝
ғᵝι ᵀ
￼ғᵝᵙ▓

◑ ‰Қ ╦
∂

2
ῶ ᾯᵀҚ
ᵙᶋӡỤιώӗ
ԅᶂớ ᵀ ι

ᵩᾺῊҦ
ї￼ΰ ֘ ι
ᾣᵬў☺

ώӗԅ ￼╦
ᵝṴᶋ ╜

ᾭὯᵙ▄Ԅ╓
ḻἵᵓιѭҲ
ўἇּצ ֮ώ
ӗẶῶד￼
ў╓ḻᾟ

3
ҙṩ῀
ᾚᵜ צ
ᵷ

4

NSI ḏ
ᵍ5

NIQ NEXT 
Ḧֹᵚ
אָ

6
Spaceman
῾
Ᵽ

7

╓ḻ╦ Ҁ
ѭ￼ᴪק￼ᴝ
ᵼᵙẖԓ Ҁ
Ểѳ ￼ԋ ι
☼╗ Ҁ ѭι
ῳ ῶᾦώ ╦

Ҁꞌ

8

∟
ᾇῺ9ח ᾚᵜѕṳ

≡10

ҭ―ᵘҒ
ᵜ ᴿ
ҷ⁴צᶙ

11

12
┌ אָ
ᴥ Ḧ
כֹֿ

13 NIQ כֿ
ᾎὊ

14
NIQấ
Ṝ ѝ
ᶓ
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┌ ᶇ ῑᵜ● ᴓᵫᵜ● ӭ ѿ Ἤᾩַײ–ịᵻ ṭẦε Ӗᴂӏᴴ

Ҳ Ғ Е

ה ṝ [F]86% Ỗ  [E]69% ᵜ● ᵂ [BR]66%

Ҁ/Ӕּזӌ Ḅ [E]

ẌѬҼ ᵜ●Ᵽồ/ᾆ҅ײַ [E]

╙ѳ /ῊṌọᶵ [E]

ῶ ᵖớ/Ṯầק [E]

 ᶊ⸗ /ֺ [E]

ῶỖῇỵ￼ᵝⱲ[E]

ҷẦַײⱴỦӋ [F]

Άӝ і Ҁ [F]

ẖԓὙ ῶᵩ [F]

ғᵝ Ѩḹ [F]

ᵀ /Ӱẞ￼ᶢ  [F]

Ԏᶴ◕Ḧה / [F]

ᵬᵝὙ ״ Ҧ [F]

ᵀἅ￼╦ Ổ [BR]

ᵝⱲԋ├ẙ [BR]

ᾶ♩ӟⱣồј ҹҭө [BR]

ῶљἅỐ Ἦ￼ᵝⱲᴩҷ [BR]

Қῶ֫ҕ [BR]

῎ῐҦ [BR] 

ѿ/ӓⱴӋ ḃ [E]

ẍѭҽ ￼ᵝⱲתỔ/ᾥ҆ [E]

ᵝⱲ ᵄẙ [E]

╙ѳ /ῊṌọᶵ [E]

ῶ ᵖớ/Ṯầק [E]

 ᶊ⸗ /ֺ [E]

ῶỖῇỵ￼ᵝⱲ[E]

ҭ₦[F]
Ҹầ￼ּזἋӌ [F]

Άӝ і Ҁ [F] ẖԓὙ ῶᵩ [F]
ғᵝ Ѩḹ [F]

ᴿ /ӯẛַײᶡ῞ [F]

ԏᶵ⸗ḧו / [F]

ᵬᵝὙ ״ Ҧ [F]

ᴿỠַײ┌ ồ [BR]

ᵝⱲԋ├ẙ [BR]

ῘעӠתỔљ ҺҮӪ [BR]

ῶљἅỐ Ἦ￼ᵝⱲᴩҷ [BR]

Қῶ֫ҕ [BR]

῎ῐҦ [BR] 

ῑᵜ● σ ҭ₦ ᶡ῞ה ҒᵜӋ ҭө ᵂ ᴓᵫᵜ● σⱴỦӋ ◕Ḧה ᵜ●Ᵽồј ҹҭө

₪ χᵼ ԋớ

χ
ᵼ

ẽ
ᵠ
ד

₪ χᵼ ԋớ

χ
ᵼ

ẽ
ᵠ
ד

ᾭὯ‎◊χṒṉₒIQԊ ‟ᵙ 2025ẉ ῶᵝⱲљᴔᵬᵝⱲԅרṝῺ ψ[F]-ғᵝᵝ ι[E]-ừỵ ι[BR]ᵝⱲ ᵃ
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Ӗᴂӏῡҹσ ᴿ Ὕ׳┌ ∫ εẕԒᴂӏ ӈּבὓ ҄

ᵨᵫ ᵜ●ᵫ

ᶬẵᵜ ∫
ӠᴔᵬᵝⱲᵙ ῶᵝⱲ ῶῘ ￼ ֯ӈ ιҨ
◑ ẍ┌ћᶺ‾ק￼ḭἋ ӌιḿ∂ῳᶽקᵝ ╙
ᵙᾯӌў

ԀẕԒ ҄
Ṅ ῶᵝⱲḧӈѭɒ῎ΰѳ ɓι ᵝⱲғᵝ￼
ῲҦιḿ∂ ᴔᵬᵝⱲљ ῶᵝⱲ￼ ᵀι
ָ֫◑ Ḿ ớҮ⅝ ∂￼╦ ӌ

ᴿӝ ֭
Ầᴧ ᵀӞ ᵝⱲ☼כ ֮ι ╦כ ɒԅᵝ
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ֲᾚ▌ך ֭
ѭ ᵀᵝⱲ ‟ ֯ ώӗᾟὙљ☼כι
љ ᵩᵬᾊἐιѭ╦ ἔ ‰֝ ᴵὙ ￼
ї ⱶӌ

01

02

03

01

02

03

ᾭὯ‎◊χṒṉₒIQԊ ‟ᵙ 2025ẉ ῶᵝⱲљᴔᵬᵝⱲԅרṝῺ



© 2025 Nielsen Consumer LLC. All Rights Reserved.

Ἀὠ ῑᵜ●ᴦṜԊ Ῑσ ặі∕ ᵜ ם ᴿֲḾ₱ ῙᴦṜ

ᵻ ᾜ ᾭṴṔ ᴿֲԉᶬ

ᵨᵫ ῑᵜ●ᴦṜ

ᶬṳᶊσ

∕ ᵜ ᶬ ,ג▄ ῑᵫᵜḦӇ

V ӈҭ σữ ᶡ︠ᶼᴄᵜεҧҷҭὈ
Ҧ ᵝ χ ӌ ẇ ᴌּזּוᵝ ║ ֿ

V ᵜ ᴦṜσἈὠ ם ֪ε ᾶ ҭ₦
Ҧ ᵝ χᵮ ץ ↨ ║ᴧ↨ Ḳṗ▐┼ֿ

V ֲᾚẫ σ ṳᶊ εữיִ ṭẦצ
Ҧ ᵝ χ‛ ᴏ Ớ֛♇Ọ ֖

ṳᶊσ

ḫ ֪ εᴦἽ םҷג
V Άᵇ1χẍᶟ ֧ᴧ( ᵝ ) ☺

V Άᵇ2χ ᴧιᴧὤӗẔ֧ד ⁄ỌҸמ

ḽԒσ
׳ ῑᵫᵜԄ ᴦṜӋ

V ḡᶴַײҒᵜấᴦσὝ ᵫᵜởה♆
ҡᴆ♇ ḧֹғᵝẻỗ ץ ḧҮ￼ḢᾯẦᴧ╙

V ᾇַײӋ ⱳҒσᵫᵜצ ᴢֶ ӟ
њў ֶ ד ғוּ / ⁄Ḭד ғ ί ỗט Ҧ

V ἵ ᵜ●Ấײַ σҧᵜ ● ҧ●ṽᵜ
⁄Ọ ῶᵬᵝ”╜-ⱨ-ὂ”Ẫ ιדי ᵩᵬᵝⱲẻ

ḽᶸσ
ӖᴂӏεḾ₱ԉ

ѧᶂ╦ ᴔⱲ ẙ ι ᵩᵬ ḿ∂ᴃӐιӨדԊ

V Άᵇ1χ ᵄᴔⱲ ᵀӞ + ֯ӈ Ӡ ιᵝ ᵩῳᶽק

V Άᵇ2χᵬᵝו ᵝ ק ớҮιљᴔⱲẶמ ᶟ ӈҊ

ҭ―ҷם ᵂε ѿổỗὝ׳
  1χ ῶᵝⱲ ҈ᴔᵬᵝⱲҮҸ16%
ӭ ╦ ι56%ѧᶂ╦ ῾‎ỶỴҀ῭ᶺ

ҭө׳ ᾶ♪εᵜ צ ו
  2χѧᶂ╦ ∂ᶺӺι ∂ Үѣԅιᶺ
ᵝ ῶᵝⱲᵝ ״ק ἄᾦ֥Ῐ

Ҡᴄ ҭ―ҷָםᶹӹҭө╤
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